
Background
The Review of Middle East Studies is MESA’s journal of review, 
appearing biannually with essays and approximately 100 reviews of 
books, audiovisuals, music, and software per issue. The focus of the 
Review is the state of the craft in all fields of Middle East studies, 
covering in particular new and evolving topics and problems in research, 
reports from the field, new methods and technologies in research 
and teaching about the Middle East, and ethical issues in scholarship. 
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Cambridge University Press and the Middle East Studies Association (MESA) are pleased 
to announce that as of January 2015, the Review of Middle East Studies will be available 

electronically on Cambridge Journals Online - www.journals.cambridge.org/RMS. 

Editor: Richard C. Martin 


